
Program Diffusion

Mass
Media-

Delivered

1
Advertising/sales promotions
Publicity
Special events
E-mail and web sites
Direct mail

Reach4
News
Guerilla Marketing
Viral Marketing
Critiques/reviews/blogs
Cultural heroes/heroines
Social networking
Buzz

2
Salespeople
Service representatives
Customer service agents

3
Family 
Friends
Neighbors
Casual acquaintances
Classmates
Co-workers

Personally
Delivered

Two-way
Communication

Opinion Leader Influence

Marketer Control
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